
CHARACTER AREA D – Montpellier Quarter  

 

 

 

Montpellier  Parade overlooking gardens & open 

spaces 

 

 

Traditional shop front and canopies 

 

 

 

Retail street adjoining Prospect Gardens  

Description & Character 

“Harrogate’s best kept secret”. An area of 

exclusive shops, pavement cafes, bars & 

restaurant, fashion & art/antique galleries. This is 

an area separated from the retail core by 

Parliament Street and from residential and built 

areas by The Stray, Prospect Gardens, The Crown 

Roundabout and Crescent Gardens. It is 

essentially a self-contained ‘island’, comprising 

unique shops and restaurants, which have made 

excellent use of the attractive, historic architecture. 

The facades of the buildings to the southern edge 

of the area provide a most attractive backdrop to 

the Strays and Prospect Gardens. It is a 

destination, strategically located at the junction of 

major open space, parks, heritage assets, 

pedestrian streets and vehicular routes. New 

development has been taking place along 

Parliament Street to add to the retail and leisure 

offer of the Montpellier Quarter, providing a rich 

and unique shopping and leisure experience, 

which can only be enhanced as the area matures 

and evolves in the future.  Refurbishment of 

buildings is ongoing and the use of natural stone 

paving and stone setts within the streetscape adds 

value and aesthetic impact. 

 

 

 

 



Crown Hotel Roundabout 

Good & Bad Attributes 

Architectural 

� Typical attractive architecture, well maintained

representing the best of the Harrogate’s local

vernacular style.

� Good investment in quality shop frontages

Public Realm 

� Strategically located at the junction of major

open spaces and social hub providing a rich

and unique shopping and leisure experience.

� Vehicular and pedestrian conflict at link

between retail core and Montpellier Quarter at

The Cenotaph junction on Parliament Street.

� Investment in high quality natural materials for

surfacing public realm.

� Poorly defined, maintained and visually

unattractive access to the Montpellier Square

parking area.

Opportunities to Enhance 

� Pedestrianise the Montpellier Square road

adjacent to Betty’s and develop as Alfresco

dining terraces.

� Encourage additional spill out area along

Montpellier Hill Road.

� Upgrade the access to the Montpellier Square

parking and service area to rear of shops.

� Reduce the Parliament Street width and define

as shared surface with wide pedestrian

crossing particularly at the Cenotaph Gardens.

� Continue to use natural stone paving

throughout the area.



CHARACTER AREA E – Crescent Gardens 

 

The Royal Baths building 

Character & Description 

This area accommodates grand buildings of civic 

importance and landmarks including the Council 

Offices, Royal Hall Theatre, Exhibition Halls, Royal 

Pump Room Museum, Mercer Art Galleries and 

Studley Hotel. All located within the manicured 

Crescent Gardens and the larger Valley Gardens.  

It seems unfortunate that again traffic and parking 

impact upon the area and the buildings, but 

Crescent Road which runs through the area is an 

important access road and it is relatively will 

integrated within the streetscape. More could 

probably be done to improve the experience from 

a pedestrian and visitor point of view. 

Good & Bad Attributes 

General  

� An attractive but possibly underutilised area.

Architectural 

� Imposing landmark civic buildings.

� The facades of stone buildings are discoloured

& stained.

Public Realm 

� Well maintained, manicured formal landscape

setting to important civic buildings.

� Poor crossings at the junction of Parliament

Street and Kings Road.

Opportunities to Enhance 

� Stone of civic buildings to be cleaned &

refreshed to restore the original quality of the

stone finished facades.

� Improve pedestrian linkages and signage.

� Use natural stone paving for any public realm

upgrading.



ROAD CORRIDOR 1 – Station Parade 

 

 

 

The bus interchange 

Description & Character  

Station Parade runs in an north/south direction 

through the heart of the town centre and parallel 

with the rail line. To its northern end the road links 

into several streets lined with terraced 2-3 storey 

stone terraces. At the southern end the road 

‘breaks out’ of the built area into York Place with 

panoramic views out across the expansive Stray. 

The road provides the main access to the town 

centre and the transport hub, which is located at 

the northern end. There is no one character along 

the road which has a wide variety of building 

types, sizes and styles, from the monolithic 

Waitrose store, which faces two storey stone 

terraces and a small public opens space, to the tall 

office Exchange office block above the railway 

station and across the road from the formal 

gardens adjacent the Queen Victoria Monument, 

which are enclosed by the large Victoria Shopping 

Centre. 

Mature street trees and landscaping play a 

significant role in providing visual amenity.   

The road is the major thoroughfare for vehicles 

and crucially links into the bus station, train station 

and multi storey car parking, but this use as a 

major vehicular route also provides significant 

severance for pedestrians.  

 

Good & Bad Attributes 

General 

�  At the northern end of the road there is 

pedestrian/traffic conflict, with poor at-grade 

connections to retail core. The area is 

predominantly hard surfaced with the majority 

of the space utilised for transport and parking 

purposes  

� The access and egress to the Waitrose car 

parking is not ideal with a negative impact on 

the quiet residential area to the southern end 

of the road. 



 

 

 

 

Waitrose - inactive facade   

 

 

 

 

 

 

Glazed cast-iron canopies are distinctive feature 

on a number of fine buildings within the town 

centre and feature on souther end of Station 

Parade.  

Architectural 

� Unattractive buildings adjacent to rail station.  

� Large vacant retail block adjacent to key public 

open space and landmark location (Beales).  

� Retained and well maintained good examples 

of traditional glazed cast-iron canopies to shop 

fronts/offices. 

� Road has a wide variety of building types, 

sizes and styles.  

 

Public Realm 

� Three important landscaped public spaces 

provide a social and visual amenity.  

� Good public facilities (toilets, bus stops, railway 

station, car parking, taxi, bins, post box). 

� Mediocre quality pedestrian environment 

 

Opportunities to Enhance 

� The existing Beales site, potential for sensitive 

redevelopment and create active frontage to 

Library public park. 

� Re-balance the pedestrian & vehicular 

movement. 

� Removal of assumed vehicular priority and 

widening shared surface allowing opportunities 

to develop ‘spill-out’ space at James Street 

junction.  

� Consider creating gateways at transport hub 

through markers, lighting and surfaces.  

 

 

 

 

 

 

 



ROAD CORRIDOR 2 – Victoria Avenue 

The tree-lined avenue 

An example of the variety of architectural 

treatments  

Description & Character 

A broad, formal, tree lined avenue enclosed by some 

fine stone buildings.   There are a number of 

architecturally imposing and attractive Victorian villas 

on the avenue, particularly to the eastern end, 

several of which have been converted into offices. 

The mature trees are a particular feature of the 

avenue making a significant contribution to the 

immediate environs and also over a wider area due 

to their height and stature.  

The avenue runs down a slight incline, east to west 

from Queen Parade to West Park, punctuated by the 

attractively landscaped South Park roundabout. 

There is good short and medium stay parking 

provision to the edge and in the centre of the road  

The avenue crosses Station Parade down to the 

Stray at West park. Predominantly bounded by 

imposing civic buildings including the Courts, St. 

Paul’s Reform Church, United Reform Church, the 

library and the adjacent formally laid out public 

gardens.  

Good & Bad Attributes 

Architecture 

� Predominantly edged by imposing civic buildings

in local vernacular style including, the library and

its gardens, the courts, St. Paul’s Reform Church,

United Reform Church and large Victorian

villa/offices.



 

 

 

 

 

 

 

 

 

 

 

 

 

 

Victorian Style Villa/offices  

 

 

 

Car parking & tree lined avenue 

 

Public Realm 

� Matured tree line creating a good definition to the 

grand avenue 

� Good convenient car parking accommodated 

within and along the avenue 

 

Opportunities to Enhance 

� Limited opportunities for enhancement but 

important to preserve existing architecture and 

manage land uses within this area.  

 

 



ROAD CORRIDOR 3 – West Park  

 

 

 

 

 

 

Traditional residences, some converted to retail  

Description & Character  

West Park, which becomes West Park Street, is 

one of the main vehicular access routes into the 

town centre. It represents a most dramatic and 

attractive arrival when travelling from the A6040 

York Place / A61 West Park roundabout towards 

the Cenotaph. The road is bounded to the east by 

the grand facades of imposing stone built terraces 

and to the west by the Stray. The Stray provide a 

unique setting and the landscape theme is further 

promoted with dramatic award winning bedding 

displays throughout the town centre. These are 

particularly prominent to the front of Prospect 

Place, just before arriving at the Cenotaph.  

This is a vibrant street with recreational uses 

accommodated on the open space (the Stray) and 

a varied and interesting mix of building uses from 

pubs and restaurants, to hotels, independent 

shops, apartments and private residences within 

the terraces facing the Stray. 



Potential re-development site 

Good & Bad Attributes 

General 

� Formal approach to the Cenotaph from York

Place (A61 from Leeds).

 Architectural 

� Insensitive infill development at the southern

end of the corridor.

Public Realm 

� Bounded by the Stray and mature street trees

on its western side, with dramatic views

defining the unique edge to the town centre.

� Spectacular floral garden displays fronting

hotels/restaurants in local vernacular style to

the east.

Opportunities to Enhance 

� Behind Maplin several development

opportunities and possible infill development

(small scale housing) to the car park area.

� Restore the traditional shop frontage to the

southern end of the corridor.

� Introduce the traffic calming shared surface for

pedestrian convenient at the Cenotaph

junction.



ROAD CORRIDOR 4 –  Parliament Street 

 

 

 

 

 

Traditional canopies & active frontage 

 

 

 

The Cenotaph and Cambridge Street  

 

The Spa converted to a restaurant & queues at 

Betty’s Tea Rooms 

Description & Character  

Parliament Street is a relatively short length of 

road running downhill from West Park Street and 

the Cenotaph to the King’s Road (A61), where the 

Conference Centre is located. It is probably best 

known for ‘Betty’s Tea Rooms’ an attractive corner 

building at the southern end of the street. This 

seems to be regarded as the prime refreshment 

destination in Harrogate, where people regularly 

queue on the street to get a table. Progressing 

down the street it feels very much like a major 

vehicular thoroughfare, which detracts from the 

shops and fine historic buildings which flank the 

road including; the Turkish Baths and Westminster 

Arcade. Recent refurbishment and new building 

has taken place to the western side of the road, 

injecting some modern architectural interpretation 

and new activity, with a Jamie Oliver restaurant 

recently opened. The junction at the northern end 



with Kings Road, is busy and more geared to 

vehicles than pedestrians. The street has an 

interesting mix of quality buildings and uses and 

has seen significant investment recently, but it 

creates major severance for pedestrians moving 

from the retail core to the east across to the 

Montpellier Quarter and the historic buildings and 

parks to the west.  

Good & Bad Attributes 

General 

� Important tourist destination corridor with

landmark building and uses. (Betty’s

Tearooms, Turkish Bath, Museum, The

Cenotaph & The Westminster Arcade).

� Quality shops/business/bars contribute to the

character of the corridor.

 Architectural 

� Sensitive redevelopment and infill.

� Mixed character of shopfronts.

Public Realm 

� Pedestrian and vehicular conflict around the

Cenotaph area.

� Compromised by vehicular movement and

road side parking.

Opportunities to Enhance 

� Remove parking from the street.

� Resolve the congested junction at the northern

end.

� Introduce traffic calming/shared surface for

pedestrian convenience at the Betty’s junction.

� Re-introduction of traditional shop front

facades.



ROAD CORRIDOR 5 – Kings Road 

 

 

 

 

 

Cheltenham Crescent junction  

 

 

 

 

Exhibition hall and restaurants 

 

International Conference Centre 

Description Character  

King’s Road is dominated by the International 

Conference Centre and Exhibition Hall. Athough a 

large building, quite different in scale and 

architectural character to other buildings in 

Harrogate it sits relatively comfortably, within the 

street scene, surrounded by good quality 

landscape which incorporates a row of street 

trees. On the other side of the road the more 

typical 2.5 – 3 storey stone terraces are more 

human in scale, with attractive B/B’s & small 

hotels. This road links into the retail core along 

Cheltenham Parade, giving access to the 

restaurant quarter and Harrogate Theatre. 

At the western end of the road is the junction with 

Cheltenham Road and Parliament Street. This is 

a busy highway junction, but an important space 

as it links into the attractive Crescent Gardens 

and is bounded by several of the town’s finest 

stone historic buildings; the Council Offices, The 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Royal Baths and The Pump Rooms.  

 

Good & Bad Attributes 

� Dominated by two-way vehicular movement.  

� Congestion at the Cheltenham Crescent 

junction. 

 

Public Realm 

� Predominately restricted street parking with 

incidental pavement parking to the 

retail/offices/B&B frontages, creating 

pedestrian/vehicular movement conflict 

� Poor quality pavement surfaces to the front of 

B&B/cafe/retail terraces. 

� Attractive tree lined residential area at the 

north.  

� Good quality pavement treatment & street 

trees along International Conference Centre. 

 

Opportunities to Enhance 

� Improve pedestrian crossing & Cheltenham 

Crescent junction. 

� High quality surface finishes to shared 

pavement and car parking areas. 

� Introduce street trees along the retail terrace.  



ROAD CORRIDOR 6 – Cheltenham Crescent/Parade 

 

 

 

Typical conversion to restaurant/bar 

 

 

 

Attractive/active frontages  and unattractive    rear 

facades and   refuse storage  

 

 

 

 

 

Typical conversion to restaurant/bar 

 

Description & Character  

As well as being a key vehicular route through the 

town centre, Cheltenham Crescent/Parade 

provides the main pedestrian link between the 

Conference Centre, the town centre and the 

transport hub. It has become the focus for 

restaurant development, with a large number now 

well established towards the bottom end of the 

road. The road is lively, attractive and the 

footpaths relatively wide, making it pleasant for 

pedestrians. Towards the top end of the road the 

side/rear elevation of Harrogate Theatre is 

prominent, but rather bland and imposing. It is 

higher than the majority of the other buildings and 

one of very few large red brick buildings to be 

found in the town centre, but unfortunately not 

designed to integrate with Cheltenham Parade, the 



Junction with Oxford Street 

main entrance being located on Oxford Street. 

Across the road there are a range of independent 

shops which occupy well maintained original 

buildings. The Jubilee multi-storey car park is 

accessed via Cheltenham Crescent. Adjacent the 

Theatre the road links into a number of other 

streets, in particular Beulah Street. This is an 

attractive and significant corner, where several 

streets converge and pedestrians get their 

orientation. However, a little further east the road 

turns into Station Parade, also the entrance to the 

Bus Station; here the confluence of roads, 

footpaths, vehicles and pedestrians is not ideal, 

with pedestrians struggling to find an easy route 

across the road. 

Good & Bad Attributes 

 Architectural 

� The unimpressive rear facade of the Harrogate

Theatre on the street.

� High pedestrian footfall with broad pavement

and good quality finishes.

� One-way slow moving traffic with strategic road

narrowing for good pedestrian crossings.

� Well defined, convenient road side parking.

Public Realm 

� Heavy traffic car/bus/taxi and pedestrian

conflict.

� Hidden access to the multi-storey car park.

Opportunities to Enhance 

� To improve the rear facade of the theatre.

� To rationalise the Station Parade junction.

� Improve & enhance the access & exit of the

multi-storey car park.

� Improve paving materials, using natural stone

in key areas.



ROAD CORRIDOR 7 – Cheltenham Mount/Bower Road 

 

 

 

 

Residential & Asda frontage to the street  

 

 

 

 

Misused underpass gateway 

 

 

Description & Character  

Cheltenham Mount, is predominantly residential 

with attractive 3 storey bay fronted stone terraces. 

Footpaths are approximately 2m wide, asphalt 

with concrete kerbs. There are no street trees. To 

the western and northern side of the road the 

properties have a small frontage, which allows for 

gardens and ‘off road’ parking. The only ‘on street’ 

parking is located to the southern end of the road 

with double yellow lines along the rest of the road.  

To the northern edge of the road, ground floors on 

some of the buildings are now being converted 

into retail outlets.  

At the junction with Commercial Street the road 

becomes Bower Road and passes beneath the 

railway through an attractive stone arch bridge.  

Bower Road contains both older terraces and 

more recent new build properties, in particular a 

large Asda store. Considering its size the store 

frontage fits in quite well to the street scene, 

assisted visually by several mature street trees.  

Pedestrian access under the bridge to the store 

on the northern side of the road is accommodated 

under a separate stone arch, providing safe 

access away from road traffic.  Unfortunately a 

similar separate arch to the southern side of the 

road is blocked by car parking and appears to be 

in private ownership. The attractive stone bridge 

provides a gateway for significant footfall into 

town from Asda, the Dragon Road coach/car park 

and the residential areas to the east, but visually it 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

Inactive facade to pedestrian way along Asda 

frontage 

 

is now blighted by a large conspicuous advertising 

hoarding located on the southern side of the road. 

 

Good & Bad Attributes 

 

Architectural 

� Asda frontage is articulated but inactive. 

� Pleasant residential environment to end of 

Bower Road with incidental mature trees. 

 

Public Realm 

� Predominately restricted street parking with 

incidental pavement parking to the 

retail/offices frontages to Cheltenham Mount 

creating pedestrian/vehicular movement 

conflict. 

� The pedestrian southern arch misused by 

garage for car parking and leasing advertising 

hoarding. 

 

Opportunities to Enhance 

� Commercial opportunities for buildings being 

realised and more demand possible. 

� Enhance & improve the arched underpass. 

� Opportunity to introduce active frontages to 

Asda facades & arcade.  



ROAD CORRIDOR 8 – Dragon Road 

Predominantly a residential road to the eastern 

edge, mixed use to the west. 

Large commercial units on Dragon Road 

Description & Character 

Dragon Road has been included as it provides 

access to one of the town centre car parks 

(Dragon Road Car Park) and this car parking area 

is also used by coaches and commercial vehicles 

servicing the Conference Centre.  

The road is a relatively quiet, broad road with no 

distinct character, but two distinct sides. One side 

(eastern) remains residential, with typical 3 storey 

stone built terraces. The other side of the road, the 

western edge, comprises a mix of recent 

development, including; the Asda petrol filling 

station, the Dragon Road car park, two blocks of 

commercial units and some relatively modern brick 

built semi-detached and terraced housing.  



Conference centre holding area 

Good & Bad Attributes 

General 

� Essentially a residential road providing

vehicular access (cars & delivery trucks) to the

large retail store (Asda) & petrol station.

� Large commercial vehicles servicing the

conference centre use the Dragon Road car

park.

Opportunities to Enhance 

� Potential infill development on car park area

used for conference centre exhibitions.

� Introduction of street trees strategically located

along residential edge.

� Improve the entrance to the car park and

signage to and from the car park.
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APPENDIX I   TOWN CENTRE BUS SERVICES 



 
 

Table 1 Bus services within Harrogate Town Centre (Weekday) 

No. Operator Route 
Weekday Frequency Per 

Hour (first
1
 and last

2
 

buses) 

1A 
Transdev Harrogate 
and District (H&D) 

Knaresborough & Aspin - Harrogate 2 (07:32-20:20) 

1B Transdev (H&D) Knaresborough & Eastfield -  Harrogate 2 (06:40-23:50) 

1C Transdev (H&D) 
Knaresborough & Carmires  - 

Harrogate 
4 (05:53-00:10) 

2A Transdev (H&D) Harrogate - Dene Park & Bilton Circular 2 (06:40-23:10) 

2B Transdev (H&D) Harrogate - Bilton & New Park Circular 2 (06:25-19:25) 

3 Transdev (H&D) Harrogate – Jennyfield Circular 4 (07:35-23:25) 

6 Transdev (H&D) Pannal Ash - Harrogate 1.5 (06:25-18:55) 

24 Transdev (H&D) Pateley Bridge - Harrogate 1 (07:10-18:35) 

36 Transdev (H&D) 
Leeds - Harrogate - Ripon (Via 

Harewood & Ripley) 
4 (06:25-22:00) 

737 Yorkshire Tiger 
Bradford Interchange to Harrogate 

(Airport Bus) 
1 (05:30-22:10) 

770 Transdev (H&D) Leeds - Wetherby - Harrogate 1 (06:50-18:20) 

771 Transdev (H&D) Leeds - Wetherby -  Harrogate 1 (06:10-23:15) 

X1 Connexions Buses Knaresborough to Harrogate 4 (07:35-18:35) 

X4 Connexions Buses Harrogate to Wedderburn Circular 1 (09:55-15:55) 

X6 Connexions Buses Pannal Ash to Harrogate 1 (09:28-17:30) 

X6A Connexions Buses Beckwith Knowle to Harrogate 1 (09:08-16:50) 

X12 Connexions Buses Harrogate to Duchy Road Circular 1 (09:30-16:30) 

X52 Connexions Buses Ilkley to Harrogate 0.5 (09:42-16:45) 

X53 Connexions Buses Guiseley to Harrogate 0.5 (07:42-17:45) 

X70 Connexions Buses Wetherby to Harrogate  2 (07:30-18:35) 

 

                                                
1
 Represents time of first service from origin of service as shown in route column 

2
 Represent time of last service available from Harrogate town centre 



Table 2 Bus services within Harrogate Town Centre (Weekend) 

No. Operator Route 

Saturday 
Frequency per 
Hour (first

3
 and

last buses
4
)

Sunday 
Frequency per 
Hour (first and 

last buses) 

1A 
Transdev Harrogate 
and District (H&D) 

Knaresborough & Aspin – 
Harrogate 

2 (08:32-20:20) 1 (09:42-17:20) 

1B Transdev (H&D) 
Knaresborough & Eastfield 

-  Harrogate 
2 (07:40-23:50) 1 (07:57-17:50) 

1C Transdev (H&D) 
Knaresborough & 

Carmires  - Harrogate 
4 (06:54-00:10) 2 (06:58-18:10) 

2A Transdev (H&D) 
Harrogate - Dene Park & 

Bilton Circular 
2 (07:10-23:10) 2 (08:50-22:35) 

2B Transdev (H&D) 
Harrogate - Bilton & New 

Park Circular 
2 (07:55-19:25) 1 (09:35-17:35) 

3 Transdev (H&D) 
Harrogate – Jennyfield 

Circular 
4 (06:40-23:25) 2 (09:05-23:25) 

6 Transdev (H&D) Pannal Ash - Harrogate 1.5 (08:20-18:55) 1 (09:05-18:05) 

24 Transdev (H&D) Pateley Bridge - Harrogate 1 (07:10-18:30) 0.5 (10:00-16:35) 

36 Transdev (H&D) 
Leeds - Harrogate - Ripon 
(Via Harewood & Ripley) 

4 (07:10-22:00) 2 (07:55-22:00) 

737 Yorkshire Tiger 
Bradford Interchange to 
Harrogate (Airport Bus) 

1 (05:40-22:10) 1 (05:40-22:10) 

770 Transdev (H&D) 
Leeds - Wetherby - 

Harrogate 
1 (07:30-18:20) 0.5 (09:54-22:20) 

771 Transdev (H&D) 
Leeds - Wetherby -  

Harrogate 
1 (07:20-23:15) 0.5 (09:50-21:25) 

X1 Connexions Buses 
Knaresborough to 

Harrogate 
4 (06:50-18:35) n/a 

X4 Connexions Buses 
Harrogate to Wedderburn 

Circular 
1 (09:55-15:55) n/a 

X6 Connexions Buses Pannal Ash to Harrogate 1 (09:08-17:30) n/a 

X6A Connexions Buses 
Beckwith Knowle to 

Harrogate 
1 (09:08-16:50) n/a 

X12 Connexions Buses 
Harrogate to Duchy Road 

Circular 
1 (09:30-16:30) n/a 

X52 Connexions Buses Ilkley to Harrogate 0.5 (09:42-16:45) n/a 

X53 Connexions Buses Guiseley to Harrogate 0.5 (07:42-17:45) n/a 

X70 Connexions Buses Wetherby to Harrogate 2 (07:30-18:35) n/a 

3
 Represents time of first service from origin of service as shown in route column 

4
 Represent time of last service available from Harrogate town centre 
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	The potential for a dedicated Horrible Histories attraction has also been explored over the years.  Indeed efforts have been made to get a similar scheme off the ground over the past ten years in the North East of England. In 2004 a feasibility study was commissioned by Horrible Histories creator Terry Deary, the now defunct Regional Development Agency, One Northeast (ONE) and South Tyneside Council. The study involved concept development and investigation of the potential to develop a Horrible Histories th
	P
	The shorthand used for the scheme was a ‘Tudor Eastenders’ which involved on-going storylines which Terry Deary would have overseen and an emphasis on the theatrical.  The South Shields scheme was costed at the time at £28m to include a full Tudor town, themed hotel and conference facility. Although the feasibility study and business plan demonstrated a financially viable case for the development (which would have been operating profitably within three years), the development ultimately did not proceed due 
	P
	Virtual Reality and smartphone platform advances opening the way for town centre-scale virtual attractions 
	P
	The smartphone revolution and significant advances in affordable virtual reality (VR) hardware and software platforms have opened up significant potential for virtual visitor attractions and enhanced visitor experiences, with a light touch physical footprint.  Mist promisingly of all, the technology and platforms are all largely in place. 
	P
	Mintel (Visitor Attractions, 2013), for example cite the 2013 launch of Apple’s new iOS operating system as significant, and in particular a new feature within in call iBeacon.  In principle, Mintel assert that iBeacon could be used “to create trails which people could follow to find out more information about an attraction and its exhibits”.  
	This would be achieved “through placing small transmitters, known as beacons, around a building or in a specific room in a building, allowing relevant content to be pushed to a user’s mobile device as they walk past various beacons”.  Mintel are similarly effusive of the potential for VVR, particularly as next generation headsets such as Oculus Rift near mass launch in 2015. 
	The Oculus Rift is a head-mounted virtual-reality display; an immersive headset that gives the wearer a full 360-degree view of the virtual world they inhabit. The Oculus Rift pairs with headphones to make games, virtual worlds and live events feel 'real'; 
	P
	P
	P
	P
	P
	P
	“Potentially, it could be used as a high end experimental cinema (e.g. in place of current 4G cinemas in theme parks etc.) or to provide life-like experiences of different moments in history, such as what it was like to be part of the D-Day landings, or what Pompeii was like on the day of the eruption of Mount Vesuvius” (Mintel, 2013).  
	P
	P
	P
	P
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	Part 3: Best Practice Examples for Conference & Exhibition Facilities 
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	P
	Manchester Central  Rebranding and repositioning of conference and exhibition offer 
	P
	In 2005, the performance of Manchester’s main venues, GMEX and the Manchester International Convention Centre (MICC), was lagging behind competitors such as Edinburgh and Birmingham. In addition, brand new facilities opening in Liverpool and Dublin were likely to reduce Manchester’s appeal 
	P
	The challenge was to create a more coherent proposition to an international target market, delivering increased economic impact and raising the city’s profile as a conference destination. The solution was presenting the combined facilities under a single name, Manchester Central, with the addition of a more elastic brand name - Manchester Central Convention Complex - to encompass other business tourism facilities in the area, effectively creating a convention ‘one-stop shop’. 
	P
	Since the venues’ re-launch at the end of 2009, Manchester Central has won significant national and international events,  achieved annual income and profitability that average 16-19% above pre-rebrand levels, achieved a 64% shift in the proportion of its business that comes from the lucrative conference market, from 32.2% to 52.9%. 
	P
	These successes have all been achieved against a background of increased competition and a declining market. 2009/10 sales targets had already been met by end April, despite the overall reduction in business tourism nationally as a result of the recent economic downturn.  As a consequence of this investment and positioning strategy, Manchester is well placed to compete. The City ranks 68th in the global table alongside with Chicago, Moscow, San Francisco and The Hague, whilst at a UK level Manchester has mo
	P
	“Undoubtedly, the rebranding of Manchester Central as the hub of the city centre’s convention product has been one of the most significant developments to happen to Manchester’s conference and exhibition offer in the last decade - this new approach has allowed the city to compete at a whole new level internationally.” 
	Paul Simpson 
	Chief Executive, Visit Manchester 
	P
	P
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	Part 4: Best Practice Examples for Commercial Leisure & Culture 
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	A Play, a Pie and a Pint – Connecting new audiences in unusual venues with theatre 
	P
	Started in 2004 in Oran Mor – a venue in a converted Church in Glasgow, A Play, A Pie and A Pint has grown in popularity, spreading across the world as venues switch on to the simplicity of the concept. 
	P
	Oran Mor's lunchtime theatre which was started in 2004 by David MacLennan, the inimitable theatre producer. Having a chat one day with Colin Beattie, the owner of Oran Mor, he asked if he liked the idea of a lunchtime theatre, with perhaps some pies and pints thrown in to make the enterprise seem cosy and informal. A friendly theatre for the people of Glasgow.   
	P
	Nonetheless, McClennan was not originally convinced it would be a success, and warned the owner Oran Mor he could “guarantee good plays but not a good audience”. 
	P
	However, the venture was to prove a growing success and from this modest start, Oran Mor now perform 38 plays on 42 weeks of the year, producing a potent combination of new plays, old classics and their infamously blue summer and winter pantos. Much in common with Harrogate, the audiences are loyal and older, although high-profile casts can shift the demographic of patrons significantly.  
	P
	Another key factor in the success of the Play, a Pie and a Pint movement is the egalitarian ethos at its heart. New writers can submit their scripts in hope of being picked up, whilst well-known faces like Robbie Coltrane and Elaine C Smith tread the basement boards alongside newcomers. Famous and unknown, new plays and classics, pies and pantos: they all combine to create this uniquely democratic and inclusive theatre. 
	P
	The concept has also began to be exported, as a uniquely British cultural phenomenon.  Plays from PPP have been seen at the Edinburgh Festival, the Belfast Festival, the Brighton Festival, the Adelaide Festival, the Island Festival in Tasmania, the Golden Mask Festival in Moscow and the Last Frontier Theatre Festival in Alaska. 



	All Star Lanes – Reinventing the bowling alley for discerning urban audiences 
	All Star Lanes – Reinventing the bowling alley for discerning urban audiences 
	All Star Lanes – Reinventing the bowling alley for discerning urban audiences 
	All Star Lanes – Reinventing the bowling alley for discerning urban audiences 
	P
	In 2006 a new concept was unveiled in the London; a bowling alley that was intimate, accessible, luxurious and fun. Serving excellent quality food, award winning cocktails, with great music and exclusive private bowling rooms, the high end boutique bowling experience had arrived in the UK. 
	P
	From that original, thriving 'All Star Lanes' venue in Holborn, the company added more London venues - Brick Lane, Bayswater, Westfield Stratford and most recently Deansgate Manchester completes the current UK portfolio, - all with distinct vibes to echo their neighbourhood, they offer the perfect mix of great food and chic bowling entertainment. 
	P
	P
	For example, the Manchester development (opened 2013) is infused with a strong retro Americana theme, and encompasses eight lanes and a private room, plus authentic American restaurant and bars. Best for 1950s nostalgia and cocktails. The private room is based on Elvis’s bowling cave, while two semi-private lanes to the right of the main set are designed to echo the one which President Richard Nixon had fitted in the basement of the White House.   
	P
	P
	P
	Targeted knowingly at the 25-40 market, with a strong tilt at the after-work and corporate market, the strength of the All-Stars concept is that is manages to bring bowling to town and city centres within a strong, tailored food and drink offer which enables the venues to enjoy a long trading day, whilst providing a chic non-alcohol dependent alternative for the evening economy. 
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	North Laine Brewery – revitalising the brewpub concept 
	P
	The Brewpub was a novel idea which proliferated in the 80’s and 90s, before dying back in the wake of the Millennium.  More often than not, issues in terms of the consistency of the product and range, with limitations in the technology effectively saw the concept overtaken by the proliferation of micro-brewers and the opening up of the supply chain through SIBA (a small brewer’s initiative affording access to tied pubs) new market entrants like JD Wetherspoons.  However, as technology has advanced and inter
	P
	A good example of this new trend is the North Laine, Brighton. Launched in September 2012, the Laine Brewery located at the edge of the bustling Laines shopping and evening district, North Laine.  
	P
	P
	P
	A stylish and welcoming public house on a big scale offering traditional food with a modern slant, nonetheless the unique selling proposition is the presence of an onsite microbrewery. The pub describes itself as “a temple to the worship of cask ale and continuing a brewing heritage that once saw ten sizable breweries operating in Brighton”, and to date they have produced 12 beers. Among the most popular are the IPA, ESB and Porter.  
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	Prater Biergarten – Berlin’s oldest beer garden 
	P
	The beer gardens (biergarten) of Berlin have been a key part of its visitor offer over the years.  However, the great majority operate on a strictly seasonal basis with noise and numbers limited to the Summer months.  A great example of this is the historic Prater Biergarten of Berlin.   
	P
	Open every year from April to September, beer has been served under the shade of chestnut trees since 1837, making Prater Berlin’s oldest beer garden. Visitors can enjoy food and drink in an outdoor oasis in the heart of Prenzlauer Berg. The kitchen serves fresh homemade Berlin cuisine throughout the year. The menu includes classics like Königsberger Klopse (meatballs in caper sauce), Wiener Schnitzel (veal cutlet) and Senfeier mit Quetschkartoffeln (mustard eggs and mash).  In addition, theatre and events 



	cultural, as well as gastronomic experience for visitors and locals. 
	cultural, as well as gastronomic experience for visitors and locals. 
	cultural, as well as gastronomic experience for visitors and locals. 
	cultural, as well as gastronomic experience for visitors and locals. 
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	Hindley Street, Adelaide – Using arts and culture to drive destination development 
	P
	Hindley Street – or the West End as it is also referred to, is Adelaide’s bustling, slightly seedy night-time destination (and shopping area during the day).  Recognising the potential of the area, In 1999, Adelaide City Council launched its West End Arts-led Urban Renewal Programme, supported by Arts South Australia and the state government.   
	P
	The aim was to work with artists and arts organisations to develop arts and creative industry projects and programmes within the area, thereby providing the West End and Hindley Street with a more diverse identity and character.  Early projects included the relocation of the Adelaide Festival Office to a shop front on Hindley Street, Shop@rt – a programme of exhibitions in vacant shop windows, an arts market and the FestWest street festival.  An annual event – West End Open House – is now held where all the
	P
	Projects completed subsequently include a new AU$30m centre for performing and visual arts on Light Square, an arts café on Hindley Street and a relocation of the Adelaide Symphony Orchestra.  In addition, a tenancy plan was implemented reducing the number of less desirable uses which had proliferated over the years (e.g. strip clubs, tattoo parlours.  This subsequently paved the way for new residential development and whilst the ensuing gentrification has meant in some aspects, the area has lost an element
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	Suburban Mindsets 
	P
	15% Harrogate 
	P
	11% of UK households 
	P
	“predominantly middle class or skilled working class” 
	P

	Suburban Mindsets are mostly married people of middle age, living together with their children in family houses.  
	Suburban Mindsets are mostly married people of middle age, living together with their children in family houses.  
	P
	Suburban Mindsets are predominantly middle class or skilled working class individuals looking for a comfortable house in which to bring up a family, one which is affordable, accessible to where they work and relatively free of social problems.  
	P
	The most common feature of these people is their industriousness. Whilst some Suburban Mindsets have modest incomes, very few people are without a job, suffer long term sickness or claim benefit. People in this group value their independence, rely on their own judgement, rather than social or community attitudes, and do not necessarily get involved with their local community. 

	Much of this group’s personal wealth is tied up in their property. 
	Much of this group’s personal wealth is tied up in their property. 
	P
	Suburban Mindset people have unpretentious tastes and are among the most likely to purchase mainstream brands and to shop at nationally known retail chains. They are responsive to advertising that illustrates value for money as well as endorsements from satisfied users. 
	P
	These people are financially stable. They have established accounts with mainstream banks and are at the stage in their lives where many are able to take advantage of ISA allowances and to build up worthwhile deposits in monthly savings accounts.  
	P
	Readership of mid-market national tabloid newspapers is popular amongst this group, and they are also more likely to respond to advertisements in regional newspapers, to direct marketing, telephone marketing and door-to-door selling. 
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	Professional Rewards 
	P
	14% Harrogate 
	P
	8% of UK households 

	Professional rewards are the UK’s professional and managerial classes. Often in their 40s, 50s or 60s, some may be owners of small or medium sized businesses whilst others will have risen to senior positions in large multi-national corporations. 
	Professional rewards are the UK’s professional and managerial classes. Often in their 40s, 50s or 60s, some may be owners of small or medium sized businesses whilst others will have risen to senior positions in large multi-national corporations. 
	P
	These people have significant equity in 

	The house is likely to be detached, have four or more bedrooms, is well maintain and equipped, and surrounded by property of a similar style.  
	The house is likely to be detached, have four or more bedrooms, is well maintain and equipped, and surrounded by property of a similar style.  
	P
	Tastes in clothing and furniture are generally conservative, with preferences for good taste over 

	Span


	Table
	TR
	TH
	Span
	Mosaic Type 

	TH
	Span
	Key characteristics 

	TH
	Span
	Expenditure insights 

	Span

	TR
	TD
	Span
	P
	“the UK’s professional and managerial classes” 

	their own homes. With incomes from their investments as well as from employment, their affluence means they are often paying a higher rate of tax. Professional Rewards are usually married and are living in spacious family homes with children, many of whom will be at university or finding their feet in successful careers. Professional Rewards neighbourhoods are found in residential areas in the outer suburbs of large cities or in semi-rural dormitory villages from where their occupants often travel to work b
	their own homes. With incomes from their investments as well as from employment, their affluence means they are often paying a higher rate of tax. Professional Rewards are usually married and are living in spacious family homes with children, many of whom will be at university or finding their feet in successful careers. Professional Rewards neighbourhoods are found in residential areas in the outer suburbs of large cities or in semi-rural dormitory villages from where their occupants often travel to work b

	ostentation. 
	ostentation. 
	P
	Professional Rewards people will shop at retail stores where service is a key component of the overall proposition. They seek value for money rather than the lowest prices and will pay a premium for brands renowned for quality and reliability. 
	P
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	Industrial Heritage 
	P
	11% Harrogate 
	P
	7% of UK households 
	P
	“traditional and conservative” 

	Industrial Heritage people are traditional and conservative, living in communities that historically have been dependent on mines, mills and assembly plants for their livelihood. 
	Industrial Heritage people are traditional and conservative, living in communities that historically have been dependent on mines, mills and assembly plants for their livelihood. 
	P
	Most of these people are married and are approaching retirement age. Their children have left them in a family home larger than they really need and their mortgage is nearly paid off. 
	P
	These are socially responsible people who would consider that they come from a working class background. They live in the same community as the one in which they were born and have saved carefully and conscientiously to repay their mortgages and loans on time.  
	P
	Industrial Heritage neighbourhoods are scattered over those parts of the 

	Despite living in cohesive local communities, many of these people are highly dependent on cars for shopping and to get to work. 
	Despite living in cohesive local communities, many of these people are highly dependent on cars for shopping and to get to work. 
	P
	They frequent new out-of-town retail parks developed on former brown field sites and shop as much in large national retail chains as in small independents. They frequently buy on price rather than range or value and are loyal to trusted, popular products and brands. 
	P
	These people are careful with their money. They avoid getting into debt and save small amounts of money on a regular basis. 
	P
	Industrial Heritage consumers prefer traditional sales approaches and promotions that emphasize value for money. They are responsive to door-
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	United Kingdom whose period of most rapid growth was during the late industrial revolution, South Wales, the coal fields of the East Midlands and South Yorkshire, the Pennine fringes and the North East of England. 
	United Kingdom whose period of most rapid growth was during the late industrial revolution, South Wales, the coal fields of the East Midlands and South Yorkshire, the Pennine fringes and the North East of England. 

	to-door distribution and addressed mail, and are frequent readers of mid-market tabloid newspapers. Many know how to use the internet and have access to broadband but are infrequent users. 
	to-door distribution and addressed mail, and are frequent readers of mid-market tabloid newspapers. Many know how to use the internet and have access to broadband but are infrequent users. 
	P
	Leisure time is often spent with family relations or in the pub, or watching sport on television. Holidays are often taken in the United Kingdom, touring with a caravan or using bed and breakfasts, enjoying traditional English fare. 
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	Alpha Territory 
	P
	3% of UK households 
	P
	4% Harrogate (but only 1% Yorkshire) 
	P
	“the most wealthy and influential individuals in the UK” 

	Alpha Territory people are the most wealthy and influential individuals in the UK. They have risen to positions of power in the private and public sectors, whether as owners of their own businesses, as bankers in the city, as senior managers in industry or as top lawyers, surgeons or civil servants, as well as a small but influential cadre of celebrities in sport, the arts and entertainment. 
	Alpha Territory people are the most wealthy and influential individuals in the UK. They have risen to positions of power in the private and public sectors, whether as owners of their own businesses, as bankers in the city, as senior managers in industry or as top lawyers, surgeons or civil servants, as well as a small but influential cadre of celebrities in sport, the arts and entertainment. 
	P
	Alpha Territory neighbourhoods are concentrated in London.  They are also common in the semi-rural commuter belt of Britain’s largest regional centres.  

	Alpha Territory people are likely to purchase bespoke luxury items such as expensive brands of jewellery, cars, kitchens and furniture. They are most likely to pay for private education and healthcare, and to employ staff to clean their homes, tutor their children, and maintain their gardens. 
	Alpha Territory people are likely to purchase bespoke luxury items such as expensive brands of jewellery, cars, kitchens and furniture. They are most likely to pay for private education and healthcare, and to employ staff to clean their homes, tutor their children, and maintain their gardens. 
	P
	If not found on their own private yacht, then they are most likely to be seen in the business or first class cabins of airlines, to holiday in their own foreign property and to enjoy the service of exclusive hotels and restaurants.  
	P
	This group can be reached through media such as the financial press, leading business publications and through sponsorship of major sporting events to which many may be invited by friends and business partners. 
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	Active Retirement 
	 
	4% of UK households 
	 
	6% Harrogate 
	 
	“Aged over 65 whose children have left home” 

	Active Retirement neighbourhoods contain people aged over 65 whose children have grown up and, on retirement, have decided to live in a community among people of similar ages and incomes. 
	Active Retirement neighbourhoods contain people aged over 65 whose children have grown up and, on retirement, have decided to live in a community among people of similar ages and incomes. 
	  
	Most of these people, have paid-off their mortgage, sold their property and used the proceeds to purchase a smaller property.  
	 
	The move to Active Retirement is an opportunity to downsize to a more manageable property.  However some older retired people, especially those living in coastal resorts will be struggling to maintain their homes in the face of failing health and rising utility bills. 

	Active Retirement people are likely to have an occupational pension accompanied by savings accumulated during their working lives. Some may have sufficient income to maintain a car and indulge in overseas holidays, particularly cruises. 
	Active Retirement people are likely to have an occupational pension accompanied by savings accumulated during their working lives. Some may have sufficient income to maintain a car and indulge in overseas holidays, particularly cruises. 
	 
	Shopping centres which serve these neighbourhoods often contain outlets which meet the demands for specialist foods and drink, hair salons, estate agents and legal services.  
	 
	People in this group enjoy short trips to properties of historic interest and the more recently retired are often vigorous walkers and naturalists.  
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	Table 1 Bus services within Harrogate Town Centre (Weekday) 
	Table
	TR
	TH
	Span
	No. 

	TH
	Span
	Operator 

	TH
	Span
	Route 

	TH
	Span
	Weekday Frequency Per Hour (first1 and last2 buses) 


	1A 
	1A 
	1A 

	Transdev Harrogate and District (H&D) 
	Transdev Harrogate and District (H&D) 

	Knaresborough & Aspin - Harrogate 
	Knaresborough & Aspin - Harrogate 

	2 (07:32-20:20) 
	2 (07:32-20:20) 


	1B 
	1B 
	1B 

	Transdev (H&D) 
	Transdev (H&D) 

	Knaresborough & Eastfield -  Harrogate 
	Knaresborough & Eastfield -  Harrogate 

	2 (06:40-23:50) 
	2 (06:40-23:50) 


	1C 
	1C 
	1C 

	Transdev (H&D) 
	Transdev (H&D) 

	Knaresborough & Carmires  - Harrogate 
	Knaresborough & Carmires  - Harrogate 

	4 (05:53-00:10) 
	4 (05:53-00:10) 


	2A 
	2A 
	2A 

	Transdev (H&D) 
	Transdev (H&D) 

	Harrogate - Dene Park & Bilton Circular 
	Harrogate - Dene Park & Bilton Circular 

	2 (06:40-23:10) 
	2 (06:40-23:10) 


	2B 
	2B 
	2B 

	Transdev (H&D) 
	Transdev (H&D) 

	Harrogate - Bilton & New Park Circular 
	Harrogate - Bilton & New Park Circular 

	2 (06:25-19:25) 
	2 (06:25-19:25) 


	3 
	3 
	3 

	Transdev (H&D) 
	Transdev (H&D) 

	Harrogate – Jennyfield Circular 
	Harrogate – Jennyfield Circular 

	4 (07:35-23:25) 
	4 (07:35-23:25) 


	6 
	6 
	6 

	Transdev (H&D) 
	Transdev (H&D) 

	Pannal Ash - Harrogate 
	Pannal Ash - Harrogate 

	1.5 (06:25-18:55) 
	1.5 (06:25-18:55) 


	24 
	24 
	24 

	Transdev (H&D) 
	Transdev (H&D) 

	Pateley Bridge - Harrogate 
	Pateley Bridge - Harrogate 

	1 (07:10-18:35) 
	1 (07:10-18:35) 


	36 
	36 
	36 

	Transdev (H&D) 
	Transdev (H&D) 

	Leeds - Harrogate - Ripon (Via Harewood & Ripley) 
	Leeds - Harrogate - Ripon (Via Harewood & Ripley) 

	4 (06:25-22:00) 
	4 (06:25-22:00) 


	737 
	737 
	737 

	Yorkshire Tiger 
	Yorkshire Tiger 

	Bradford Interchange to Harrogate (Airport Bus) 
	Bradford Interchange to Harrogate (Airport Bus) 

	1 (05:30-22:10) 
	1 (05:30-22:10) 


	770 
	770 
	770 

	Transdev (H&D) 
	Transdev (H&D) 

	Leeds - Wetherby - Harrogate 
	Leeds - Wetherby - Harrogate 

	1 (06:50-18:20) 
	1 (06:50-18:20) 


	771 
	771 
	771 

	Transdev (H&D) 
	Transdev (H&D) 

	Leeds - Wetherby -  Harrogate 
	Leeds - Wetherby -  Harrogate 

	1 (06:10-23:15) 
	1 (06:10-23:15) 


	X1 
	X1 
	X1 

	Connexions Buses 
	Connexions Buses 

	Knaresborough to Harrogate 
	Knaresborough to Harrogate 

	4 (07:35-18:35) 
	4 (07:35-18:35) 


	X4 
	X4 
	X4 

	Connexions Buses 
	Connexions Buses 

	Harrogate to Wedderburn Circular 
	Harrogate to Wedderburn Circular 

	1 (09:55-15:55) 
	1 (09:55-15:55) 


	X6 
	X6 
	X6 

	Connexions Buses 
	Connexions Buses 

	Pannal Ash to Harrogate 
	Pannal Ash to Harrogate 

	1 (09:28-17:30) 
	1 (09:28-17:30) 


	X6A 
	X6A 
	X6A 

	Connexions Buses 
	Connexions Buses 

	Beckwith Knowle to Harrogate 
	Beckwith Knowle to Harrogate 

	1 (09:08-16:50) 
	1 (09:08-16:50) 


	X12 
	X12 
	X12 

	Connexions Buses 
	Connexions Buses 

	Harrogate to Duchy Road Circular 
	Harrogate to Duchy Road Circular 

	1 (09:30-16:30) 
	1 (09:30-16:30) 


	X52 
	X52 
	X52 

	Connexions Buses 
	Connexions Buses 

	Ilkley to Harrogate 
	Ilkley to Harrogate 

	0.5 (09:42-16:45) 
	0.5 (09:42-16:45) 


	X53 
	X53 
	X53 

	Connexions Buses 
	Connexions Buses 

	Guiseley to Harrogate 
	Guiseley to Harrogate 

	0.5 (07:42-17:45) 
	0.5 (07:42-17:45) 


	X70 
	X70 
	X70 

	Connexions Buses 
	Connexions Buses 

	Wetherby to Harrogate  
	Wetherby to Harrogate  

	2 (07:30-18:35) 
	2 (07:30-18:35) 



	1 Represents time of first service from origin of service as shown in route column 
	1 Represents time of first service from origin of service as shown in route column 
	2 Represent time of last service available from Harrogate town centre 
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	Sunday Frequency per Hour (first and last buses) 

	Span

	1A 
	1A 
	1A 

	Transdev Harrogate and District (H&D) 
	Transdev Harrogate and District (H&D) 

	Knaresborough & Aspin – Harrogate 
	Knaresborough & Aspin – Harrogate 

	2 (08:32-20:20) 
	2 (08:32-20:20) 

	1 (09:42-17:20) 
	1 (09:42-17:20) 


	1B 
	1B 
	1B 

	Transdev (H&D) 
	Transdev (H&D) 

	Knaresborough & Eastfield -  Harrogate 
	Knaresborough & Eastfield -  Harrogate 

	2 (07:40-23:50) 
	2 (07:40-23:50) 

	1 (07:57-17:50) 
	1 (07:57-17:50) 


	1C 
	1C 
	1C 

	Transdev (H&D) 
	Transdev (H&D) 

	Knaresborough & Carmires  - Harrogate 
	Knaresborough & Carmires  - Harrogate 

	4 (06:54-00:10) 
	4 (06:54-00:10) 

	2 (06:58-18:10) 
	2 (06:58-18:10) 


	2A 
	2A 
	2A 

	Transdev (H&D) 
	Transdev (H&D) 

	Harrogate - Dene Park & Bilton Circular 
	Harrogate - Dene Park & Bilton Circular 

	2 (07:10-23:10) 
	2 (07:10-23:10) 

	2 (08:50-22:35) 
	2 (08:50-22:35) 


	2B 
	2B 
	2B 

	Transdev (H&D) 
	Transdev (H&D) 

	Harrogate - Bilton & New Park Circular 
	Harrogate - Bilton & New Park Circular 

	2 (07:55-19:25) 
	2 (07:55-19:25) 

	1 (09:35-17:35) 
	1 (09:35-17:35) 


	3 
	3 
	3 

	Transdev (H&D) 
	Transdev (H&D) 

	Harrogate – Jennyfield Circular 
	Harrogate – Jennyfield Circular 

	4 (06:40-23:25) 
	4 (06:40-23:25) 

	2 (09:05-23:25) 
	2 (09:05-23:25) 


	6 
	6 
	6 

	Transdev (H&D) 
	Transdev (H&D) 

	Pannal Ash - Harrogate 
	Pannal Ash - Harrogate 

	1.5 (08:20-18:55) 
	1.5 (08:20-18:55) 

	1 (09:05-18:05) 
	1 (09:05-18:05) 


	24 
	24 
	24 

	Transdev (H&D) 
	Transdev (H&D) 

	Pateley Bridge - Harrogate 
	Pateley Bridge - Harrogate 

	1 (07:10-18:30) 
	1 (07:10-18:30) 

	0.5 (10:00-16:35) 
	0.5 (10:00-16:35) 


	36 
	36 
	36 

	Transdev (H&D) 
	Transdev (H&D) 

	Leeds - Harrogate - Ripon (Via Harewood & Ripley) 
	Leeds - Harrogate - Ripon (Via Harewood & Ripley) 

	4 (07:10-22:00) 
	4 (07:10-22:00) 

	2 (07:55-22:00) 
	2 (07:55-22:00) 


	737 
	737 
	737 

	Yorkshire Tiger 
	Yorkshire Tiger 

	Bradford Interchange to Harrogate (Airport Bus) 
	Bradford Interchange to Harrogate (Airport Bus) 

	1 (05:40-22:10) 
	1 (05:40-22:10) 

	1 (05:40-22:10) 
	1 (05:40-22:10) 


	770 
	770 
	770 

	Transdev (H&D) 
	Transdev (H&D) 

	Leeds - Wetherby - Harrogate 
	Leeds - Wetherby - Harrogate 

	1 (07:30-18:20) 
	1 (07:30-18:20) 

	0.5 (09:54-22:20) 
	0.5 (09:54-22:20) 


	771 
	771 
	771 

	Transdev (H&D) 
	Transdev (H&D) 

	Leeds - Wetherby -  Harrogate 
	Leeds - Wetherby -  Harrogate 

	1 (07:20-23:15) 
	1 (07:20-23:15) 

	0.5 (09:50-21:25) 
	0.5 (09:50-21:25) 


	X1 
	X1 
	X1 

	Connexions Buses 
	Connexions Buses 

	Knaresborough to Harrogate 
	Knaresborough to Harrogate 

	4 (06:50-18:35) 
	4 (06:50-18:35) 

	n/a 
	n/a 


	X4 
	X4 
	X4 

	Connexions Buses 
	Connexions Buses 

	Harrogate to Wedderburn Circular 
	Harrogate to Wedderburn Circular 

	1 (09:55-15:55) 
	1 (09:55-15:55) 

	n/a 
	n/a 


	X6 
	X6 
	X6 

	Connexions Buses 
	Connexions Buses 

	Pannal Ash to Harrogate 
	Pannal Ash to Harrogate 

	1 (09:08-17:30) 
	1 (09:08-17:30) 

	n/a 
	n/a 


	X6A 
	X6A 
	X6A 

	Connexions Buses 
	Connexions Buses 

	Beckwith Knowle to Harrogate 
	Beckwith Knowle to Harrogate 

	1 (09:08-16:50) 
	1 (09:08-16:50) 

	n/a 
	n/a 


	X12 
	X12 
	X12 

	Connexions Buses 
	Connexions Buses 

	Harrogate to Duchy Road Circular 
	Harrogate to Duchy Road Circular 

	1 (09:30-16:30) 
	1 (09:30-16:30) 

	n/a 
	n/a 


	X52 
	X52 
	X52 

	Connexions Buses 
	Connexions Buses 

	Ilkley to Harrogate 
	Ilkley to Harrogate 

	0.5 (09:42-16:45) 
	0.5 (09:42-16:45) 

	n/a 
	n/a 


	X53 
	X53 
	X53 

	Connexions Buses 
	Connexions Buses 

	Guiseley to Harrogate 
	Guiseley to Harrogate 

	0.5 (07:42-17:45) 
	0.5 (07:42-17:45) 

	n/a 
	n/a 


	X70 
	X70 
	X70 

	Connexions Buses 
	Connexions Buses 

	Wetherby to Harrogate 
	Wetherby to Harrogate 

	2 (07:30-18:35) 
	2 (07:30-18:35) 

	n/a 
	n/a 



	3 Represents time of first service from origin of service as shown in route column 
	3 Represents time of first service from origin of service as shown in route column 
	4 Represent time of last service available from Harrogate town centre 

	P





